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Dis Ticaret Genel Terimler
Ihracatin Faydalari / Riskleri
Uluslararasi Rekabet Ortami

Ihracat Plani Nasil Hazirlanir?
Hedef Pazar ve Hedef Uriin Se¢imi
Pazar Arastirmasi
Mavi Okyanus Stratejisi / BCG Matrisi
Dis Ticarette Bilgi Kaynaklari
Potansiyel Mlisteri Listesi Olusturma
Online Pazarlama Taktikleri
INCOTERMS — Odeme Sekilleri
Dis Ticarette Kullanilan Belgeler
Devlet Destekleri — Ihracatin Finansmani
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. Bir UGlkede Uretilen bir malin, yabanci tlkelere
doviz karsiliginda satilmasi’ olarak tanimlar.

: Ihrac edecegi mala gore ilgili Ihracatcl
Birlikleri Genel Sekreterligine Gye olan, vergi
numarasina sahip gercek veya tuzel kisiler
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Thracat Streci
-

>ihracat sekli belirlenir.

>On gériismeler ve yazismalar

» Fiyat belirlenir

> Odeme sekli belirlenir.

» Teslim sekli belirlenir.

> ihracatta kullanilacak belgeler hazirlanr.
»Mal yuklenir ve aliciya teslim edilir.

»>0deme anlasildigi sekilde yapilir.



n Bulunmasi ve '_:_I'_I_:- >OZeGIT (e order sales confirmation

Akreditif ise allomn bankasindan
a gindermesi

Ihracatin Arn:l Bnrhrn hracatg Birlig

=2 INIr ‘ol mrdgunun-=na RIsinire

{Bazi durumlarda zoruniu)
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e Pazar Payini Genigsletmek

 Uretimi Artirmak

* ¢ Pazara Olan Bagimliligi Azaltmak

Fazla Uretim Kapasitesi

e Satis Hacmini ve Satis Karini Artirmak

e Dunya Pazarlarindan Pay Almak

* Rekabet Guclnu Artirmak

e istihdam Yaratmak

* Pazar Dalgalanmalarini Dengede Tutmak

 Fazla Uretim Kapasitesini Satmak

e Dis Ticaret Aciginin Kapanmasina Yardimci
Olmak

Satislar Tahmin Edilenin Altinda Kalabilir
Rekabet Beklenenden Fazla Olabilir

Alicilar Odeme Yapmakta Yavas Olabilir yada
Yapmayabilir

Siyasi Krizler Maddi Kayba Yol Acabilir.
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leacates Birigine Kayt Olmak

e Uyelik formunun doldurulmasi
* Giris aidati 200 TL, sonraki her yil 100 TL
* imza ve Taahhitname imza & kase

Istediginiz ihracatci Birligine (e olabilirsiniz, genel olarak satisini
yaptiginiz Grtnle ilgili birlige Gye olmaniz tavsiye edilir.

Dilekce ve taahhltname i1slak imzali olmasi kosuluyla herhangi bir
kisi Uyeligi gerceklestirebilir. Aidat 6demesi yapildi ise banka dekontu ile kargo
yoluyla tyelik yapilabilir.
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B hraco Tiren

e Onizne Bagli Ihracat: silah, glibre, tohum, fidan vs.

Kayda Bagli ihracat

Konsinye ihracat: kesin satisi daha sonra gerceklestiriimek tzere yapilan ihracat
ithal Edilmis Malin ihraci

Bedelsiz ihracat

Serbest Bolgelere Yapilacak ihracat

Ticari Kiralama Yoluyla Yapilan ihracat: kiralama sozlesmesi ile birlikte
Dogrudan ihracat [N

Dolayli ihracat [
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WO Dojrudan bracat

Dogrudan ihracatta ihracatci, araci kullanmayarak tim ihracat islemlerini kendisi yapar.
Dogrudan ihracatin cesitli faydalari bulunmaktadir. Bunlar;

O Aracilari bertaraf ederek kar marjini artirmaktadir.

O Musteri ile daha yakin iliskiler kurabilmektedir.

O ihracat asamalarinin timiini kendisi kontrol edebilmektedir.

O Ancak diger taraftan, dogrudan ihracatta;

O faydadan daha fazla zaman ve kaynak harcamak zorunda kalabilmekte,

O ihracatci dogrudan risklere daha fazla maruz kalabilmektedir.
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B Dolayhihracat

O ihracat yapmak isteyen, ancak gerekli personel ve kaynagi olmayan sirketler, komisyoncular,
acenteler, SDS (Sektorel Dis Ticaret Sirketleri), lokal alim ofisleri vasitasiyla ihracat yapabilir.
Bunlarin degisik ulkelere ihracat konusunda gerekli deneyimleri ve altyapilari mevcuttur.

Dolayli ihracatin ¢esitli avantajlari vardir. Bunlar:

O ihracatcilar, ihracatin teknik ve hukuki yénlerini 6grenme yerine; tiretim konusunda
yogunlasabilmektedir.

O isletmeler, aracinin bu alandaki deneyimlerinden faydalanmaktadir.
O Dolayli ihracatin dezavantajlari ise:
O Mal lizerindeki kontrolii kaybetme riski s6z konusu olabilir.

O Bazi aracilarin ihracatcilarla ilgili farkli emelleri olabilir.
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WO Hedef Misteri Grupiar

O 000000000

ithalatgi (importer)

Acente (Agent)

Bayi (Distributor)

Toptanci (ithalatciya donulsebilir) (wholeseller)
Perakendeci (ithalatciya donusebilir) (retailer)
Imalatgi (fason imalat) (sub contract)

Satin Alma Kooperatifleri (buying cooperatives)
Devlet ve Kamu ihaleleri (tenders)

Lisans Anlasmalari (licence aggrements)

Ortak Yatirim (joint venture)



2005| Pay % 2010| Pay % 2015| Pay(%)
TOPLAM DUNYA iIHRACATI 10.509.000; 100 15.301.000f 100 16.482.000] 100
1[Cin 761.953| 7.3 1.577.754| 10,3 2.274.949| 13,8
2|A.B.D. 901.082] 8,6 1.278.495 8.4 1.504.914 9.1
3lAlmanya 970.914 9,2 1.258.924 8,2 1.329.469 8.1
4|Japonya 594.941 5.7 769.774 5,0 624.939] 3.8
5|Heollanda 406.372| 3.9 574.251 3.8 567.217| 3.4
6|G. Kore 284.419 2,7 466.384| 3.0 526.755 3,2
7|Hong Kong 292.119] 2.8 400.692| 2.6 510.596| 3.1
8|Fransa 463.428] 4.4 223.767 3.4 505.897| 3.1
9lingiltere (Birlesik Krallik) 390.860| 3.7 415.959] 2.7 460.446, 2.8
10|italya 373.135 3.6 447 .301 2.9 459.068 2.8
11|Kanada 360.475 34 387.481 2,5 408.475 2,5
12Belcika 334.400] 3.2 407.692] 2.7 398.158| 2.4
13|Meksika 214.207] 2.0 298.305 1.9 380.772 2.3
14/Singapur 229.649 2.2 351.867| 2.3 350.506] 2.1
15|Rusya Federasyonu 243.798 2.3 400.630] 2.6 340.349 2,1
16lisvicre 130.930 1,2 195.609 1.3 289.874 1.8
17|Tayvan 198.432 1.9 274.601 1.8 285.421 1.7
18lispanya 192.644 1.8 254.418 1.7 281.836 1.7
19/Hindistan 99.616/ 0,9 226.351 1.5 267.147 1,6
200~ | 117287 11 | 214000 14 | 265.000] 16 |
21|Tayland 110.936 1.1 193.306 1.3 214.375 1.3
22|Suudi Arabistan 180.711 1.7 251.143 1.6 201.739 1.2
23|Malezya 141.626 1.3 198.612 1.3 199.869 1.2
24|Polonya 89.437| 0.9 159.724 1.0 198.243 1.2
25|Brezilya 118.529 1.1 201.915 1.3 191.134 1.2
26|Avustralya 106.097 1.0 212.634 1.4 188.445 1.1
27Vietnam 32442 0.3 72.237 0.5 162.107 1.0
28|Cek Cumhuriyeti 78.110] 0.7 132.982 0.9 158.164 1.0
29|Avusturya 125.182 1,2 152.560 1.0 152.335 0,9
30|Endonezya 86.996| 0,8 157.779 1.0 150.282| 20,9
31|Turkiye 73.476| 0,7 113.883 0,7 143.844, 0,9




2005 2010 2015Deger artis kati
1|Vietnam 32.442 72.237 162.107 5,00
2|Cin 761.953 1.577.754] 2.274.949 2,99
3Hindistan 99.616 226.351 267.147 2,68
4B.A.E. 117.287 214.000 265.000 2,26
5Polonya 89.437 159.724 198.243 2,22
Blisvicre 130.930 195.609 289.874 2,21
7/Cek Cum. 78.110 132.982 158.164 2,02
8T urkiye 73.476 113.883 143.844 1,96
9Tayland 110.936 193.306 214.375 1,93
10|G. Kore 284 419 466.384 526.755 1,85
11Meksika 214 207 298.305 380.772 1,78
12|Avustralya 106.097 212.634 188.445 1,78
13Hong Kong 292.119 400.692 510.596 1,75
14 Endonezya 86.996 157.779 150.282 1,73
15A.B.D. 901.082 1.278.495 1.504.914 1,67
16|Brezilya 118.529 201.915 191.134 1.61
17|Singapur 229.649 351.867 350.506 1,53
18lispanya 192.644 254 .418 281.836 1,46
19Tayvan 198.432 274.601 285.421 1.44
20Malezya 141.626 198.612 199.869 1,41
21Rusya 243.798 400.630 340.349 1,40
22Hollanda 406.372 574.251 567.217 1.40
23Almanya 970.914 1.2568.924 1.329.469 1,37
24italya 373.135 447.301 459.068 1,23
25Avusturya 125.182 152.560 152.335 1,22
26Belcika 334.400 407.692 398.158 1,19
27|ingiltere 390.860 415.959 460.446 1,18
28 Kanada 360475 387.481 408.475 1,13
29 Suudi Arabistan 180.711 251.143 201.739 1,12
30Fransa 463.428 523.767 505.897 1,09
J1lJaponva 594 941 769.774 624.939 1.05

Son 10 Yilda Deger Artis Katinda

Turkiye 8. Ulke



Pazarlarin Degisimi
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®  Ekonomik sinirlarin kalkmasi Gumriik vergilerinin azaltilmasi
veya tamamen kaldirilmasi

® Kendi pazarinda yabancilarla rekabet zorunlulugu
®  Gugclia, gelismis rakipler

®  Sirekli artan rakipler

® Ekonomik yaris/savas (!)




Rekabet Faktorleri

1960 D ﬂr%tim ustunlugu ile rekabet

% 1

1970 D I\IHIiyet iistiinligii ile rekabet

L
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1990 ﬂ m Hiz Gstunliigu ile rekabet

200x ﬂ H Yenilikilik ile Gstunliik




HIPER REKABET
Pazarlar Daraldi
Rekabet Kuresel Dlizeye Cikti
Yerel Kalarak Surdurulebilirlik Mumkun Degil
Karlar Dustli ve Dusmeye Devam Ediyor
Finansal Giic Stratejik Ustiinliik Yaratmiyor

Teknoloji ve Uretim Doguya Kaydi

Ticaret Savasa Donuistu
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KENDINI BIL
RAKIBINI BIL
ALANI BIL
BUTUN SAVASLARDAN MUZAFFER CIKARSIN

ESAS OLAN SAVASMADAN KAZANMAKTIR

SUN TZU
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AMAC,

EN KISA SUREDE

EN KOLAY

SURDURULEBILIR KARLILIGIN
SAGLANDIGI

PAZARLARA GIRISIN
SAGLANMASI

>

DUNYA

KITA

ULKE

SEHIR

BOLGE

HEDEF RAKIP

HEDEF_MUSTERI
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Surec¢ 4 bolimden
olusmaktadir.

1. Hedef pazarlarin tespiti

2. Hedef pazarin analizi
3.Hedef musterilerin ve
rakiplerin tespiti, randevularin
alinmasi, seyahat planinin

yapilmasi

4. Operasyon plani
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GTIP NUMARASI

GTIP, Dinya Gumruk Orguti’niin standart hale getirdigi armonize sistemden alinan
ve tum dinyada Urlnlerin tanimlanmasi ve siniflandirilmasi icin kullanilan 12 haneli
bir koddur. Bu kodun ilk 6 hanesi armonize sistem tarafindan belirlenir ve ulkeler
tarafindan herhangi bir degisiklik yapilmasina izin verilmez, sonraki 2 haneyle
beraber ilk 8 hane ayni bolgedeki Ulkeler icin (6rnegin Tum Avrupa Birligi Uyesi
ulkeler ve Turkiye’de) ortaktir. Sonraki 2 hane hangi ulusa ait oldugunu gosterirken
son kalan iki haneyle beraber Grintn tam istatistik kodu belirlenmis olur.
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GTIP NUMARASI

4418.20 - Kapilar, kapi1 gerceveleri ve kapi esikleri:
- - Bu Fasilin 2 no.lu ek notunda belirtilen tropikal agaclardan olanlar @
4418.20.10.00.11 - - - Kapilar
4418.20.10.00.19 - - - Digerleri
- - igne yaprakl agaclardan olanlar @
4418.20.50.00.11 - - - Kapilar
4418.20.50.00.19 - - - Digerleri
- - Diger agaclardan olanlar @
4418.20.80.00.11 - - - Kapilar
4418.20.80.00.19 - - - Digerleri

http://ccne.mofcom.gov.cn/



http://ccne.mofcom.gov.cn/
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URUN BELIRLEME — BCG WVIATRIS,

Pazar Payi

Relative Market Share
High Low

Question marks

=
Pazar 3=
Blyume
Hizi

Market Growth Rate

Low
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URUN BELIRLEME — BCG IVIATRISY,

* Bu matrisin amaci ise, alinan kararlarin maliyetlerini minimize etmek

ve dogru alanda dogru yatirrmlar yapmaktir ve st

ratejik calismalarda

uzmanlasmis kisiler tarafindan da bu yaklasim siddetle tavsiye

edilmistir. Ayrica, bu yaklasim piyasaya yeni trun

cikarildigi zamanda

da, pazarlama faaliyetlerinde etkin bir rol alinma

K istendigi zamanda

da rahatlikla kullanilabilecek yaklasimlardan biridir.

* Matriste iki onemli husus yer almaktadir. Bunlar;

pazarin buyume hizi

ve goreceli pazar payidir. Pazarin baytume hizi, bir onceki yila goére
piyasadaki satislarin artis orani iken; goreceli pazar payi, sirketin yahut
markanin, en blyuk rakiplerine gére piyasadaki payidir.
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BCG MATRISI

INEKLER (CASH COWS)

Eger pazarin bliyume hizi disiik ve sirketin pazar payi oldukca yliksekse bu is muhtemelen sirkete
sicak para akisi (cash flow) saglamaktadir. Zaten bu alanin “inek” olarak adlandirilmasinin ana
nedeni de duzenli akis (sUt) saglanmasindan gelmektedir. Bu pazarin asiri blyulyecegi
beklenmemeli ve buradan kazanilan paralarin vyildizlara aktarilmasi o6nerilir. Cok agresif bir
pazarlama stratejisi gerektirmezler, bu yuzden defansif olmak yeterlidir. ineklerin pazar payi belirli
bir stire sonra yeni rakiplerin sektore girmesiyle birlikte azalir ve inek kdpege donusur.

Relative Market Share
High Low
ars

Question marks

High

Market Growth Rate

Low
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BCG MATRISI

KOPEKLER (DOGS)
Pazarin bliyume hizi ve sirketin pazar payi da dustikse; bu bolgedeki isletmeler sorunlu yani kopek

olarak adlandirilir. Malumunuz, bayime hizinin yuksek olmadigi pazarlarda rekabet derecesi oldukca
siddetli iken, bu bolgede yer alan isletmelerin nakit olusturma ihtimali de ziyadesiyle dusik oldugu
icin bu sirketin yahut markanin satilmasi veya kapatilmasi dnerilen bir stratejidir

Relative Market Share
High Low

Stars Question marks

Cash cows
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BCG MATRISI

SORU iSARETLERI

Pazar payimiz diisiik ve sirketin/markanin bulundugu pazar yiiksek hizla biiyiiyorsa bu bolgede bazi
belirsizlikler ve soru isaretlerinin olmasi muhtemeldir. Bu gibi durumlarda genelde rekabet cok siddetli
degildir ve sirketler iki olasi secenekle karsilasabilecektir:

Eger, sirket rakibe gore pazar payini daha cok artirilabilirse bu belirsiz is, yildiza terfi ederek gézde bir

sirket olabilir. Ama pazardaki rakipler daha iyi yonetim yaklasimlariyla pazardan ve sirketimizden daha
fazla pay alirsa, bu durumda; belirsizlikler kbpege donusur.

Relative Market Share

High
o)
o vz
A h
o “
b
.Q

Market Growth Rate
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BCG MATRISI

YILDIZLAR (STARS)

Eger pazarin buyume hizi yiiksek ve sirketin en yakin rakiplerine gore pazar payi da yiiksekse sirkete
kazandigini bu ise yatirirm yapmasi ve pazardaki durumunu guclendirmesi onerilir. Yani, bu bolgede yer alan
sirket veya markalara yapilacak stratejik yonlendirme blylme stratejisi seklinde olacaktir. Ve bu bolgede yer
alan sirketler yahut markalar en buyik destegi ve ilgiyi hak ederler. Burada dikkat edilmesi gereken onemli

nokta; pazardaki biylime hizi bir yerden sonra azalacaktir, boyle bir durumda yildiz inege donusir ve yeni
stratejiler buna gore yeniden kurgulanir.

Relative Market Share

Market Growth Rate
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Some examples of Coca Cola Products

Diet Coke

/

Coca Cola
Share Size
1.5/ Bottle

Current markers

New markets

— Current products

Market Penctration St'ategles

*Increase market share
*lncrease product usage:

« Incrense frequency of use
- incrense quantity used

» ew application

 New Products

Product Development Strategles

*Product improverment
*Product line extensions
New products for snme markets

Powerade

Winnie the Pooh
Roo Juice

e

Market Growth Rate

High

Low

Question Mark
(Problem Chlidren)

Low

Relative Market Share




Market Growth Rate
™ (Cash Usage) High
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BCG MATRIX FOR
CQLMrB'Et Share

High (Cash Generation) Low

Question Marks

Market Growth

BCG Matrix for Adidas

Stars: Sports Shoos Question Mark: Sports
Equipment, bags

A 4

Market Share
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Peynirimi

Isinizde ve Ozel Yasaminizdo

YV Kim

Degdisime Uyum Saglamanin

Kapt1?

DR. SPENCER JOHNSON

KENNETH BLANCHARD'IN ONSOZUY LI

SV ikahik Yonetici nin Yazarlan
4‘\ l
1 %

o
ED 2w b Lar

https://www.youtube.com/watch?v=NG1MaySiq-Q&t=48s



https://www.youtube.com/watch?v=NG1MaySiq-Q&t=48s

Mevcut Pazar Alaninda
Rekabet Eder

Rekabetten 6nde
cimayi ister

Mevcut talepten pay
kapmaya calisir

Fayda — maliyet
dengesi yapar

This project is co-financed by the European Union and the Republic of Turkey

MAViI OKYANUS STRATEJISI

Farkhlasmayi ve acilmamis
pazarlari hedefler

Rekabeti anlamsiz kilar

Yeni talep yaratma, elde
etme amacini tasir

Fayda — maliyet dengesini
kirar
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Curves

https://www.youtube.com/watch?v=TrAl16U4WDY&t=37s



https://www.youtube.com/watch?v=TrAI16U4WDY&t=37s

This project is co-financed by the European Union and the Republic of Turkey

Ilhracat Plani Hazirlarken....

e Uriinin Kullanim Alan

* Potansiyel Musteri Gruplarinin Belirlenmesi
* Hedef Pazar Secimi

 Sektdre Ait istatistikler

e Pazar Bilgileri

* Faaliyet Takvimi

* Butce

* Devlet Destekleri



This project is co-financed by the European Union and the Republic of Turkey

HEDEF PAZAR TESPITI— TEVIEDNGUGDER
. BUYUYEN PAZARLAR

*  KARLI PAZARLAR

Rekabet Giiciimiiz

«  REKABETGi OLABILECEGiMiZ PAZARLAR

e KOLAY GIRILEBILECEK PAZARLAR

Firmaya ait pazar
tercihleri

ithalat pazari
degisimi

Hedef {ilke pazar

Rakiplerin rekabet
glici
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HEDEF PAZAR TESPITI

Kendi rekabet giliclimiiz” (ki bu tGlkemizin rekabet glicliyle de iliski icindedir), “Rakiplerin hedef pazardaki
rekabet giicleri”. “ithalat pazarinin biiyiimesinin (degismesinin) yarattigi etkiler”. Bunun biz ve rakipler
uzerindeki etkileri. Ve bitin bunlari analiz eden “firmanin subjektif ve ona 6zgii anlayis ve amag ve
yvaklasimlari” . Bunlar hedef Pazar secimi konusundaki ana belirleyici glicler olarak tanimlanmalidir. Bu basit

sema hedef pazar teorisindeki temel yaklasimimizi gostermektedir.

Kendimiz bilyoruz, e Tiirkiye ihracati ve degisimi, rekabetgi oldugumuz ilkeler
Rakiplerimizi biliyoruz; EE— Diinyada ihracati bilyiiyenler

Hedef rakiplerimizi biljyoruz, = Thracatidiisenler ve rekabet edebileceklerimi
igterlerimizi biioruz, =" thalat pazan hilyiyenler ve rekabetgi olduklarimiz
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HEDEF PAZAR BELIRLENMESI;

Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market
shares, etc.

o RADE MAP
,,‘0 I TC lde statistics :foEr:international business development @

Home & Search Data Availability ~Reference Material Other ITC Tools More (IR English  ~

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

® Single Group | B >< i Advanced search

| B <

® Country ¢ Region i

[Trade Indicators ] [Yearly Time Series] [ Quarterly Time Series] [ Monthly Time Series] [Companies]

Concentration and average distance in 2016 Importing markets in 2016 Growth of countries’ imports
Imported product: Total . Product: Total Product: Total
80999 PRI 24

http://www.trademap.org/Index.aspx



http://www.trademap.org/Index.aspx

Home & Search Data Availability Reference Material Other ITC Tools More

Product | ... ... 940340 - Wooden furniture for kitchens (excluding ¥

® world ) Country |AI\ v
Partner | All v
m other criteria | Imports v | | Trade indicators v | [by country ¥ |

List of importers for the selected product in 2016
Product : 940340 Wooden furniture for Kitchens (excluding s¢

Table Graph

Download:@@ :- | =

Companies

Select your indic:

'!Tade balance Vuan' N I %‘% Annu.?l growth in
in 2016 (USD  imported USD/1 20122016 (%) 9uantity between
thousand)¥ thousand) @ in 2016 4[—1 2012-2016 (%) 1

World 5,184,198 1,237,807 0| No quantity 3
United States of America 1 1,648,050 -1,533,828 428 357 Tons 3,847 19 20
France i 468,638 378,190 167.846 Tons 2792 5 2
Switzerland 1 358,174 -353,520 54,205 Tons 6,608 0 9
Austria 1 224662 -146,538 30.711 Tons 7315 -3 -4
Norway 1 186.812 -185,908 45,559 Tons 4,100 -2 2
China { 140,064 1,339,653 36,405 Tons 3,847 5 27
United Kingdom  § 136,260 -101.713 41,918 Tons 3.251 0 0
Belgium { 132,950 112,406 36,774 Tons 3615 10 4
Canada 1 124,547 157,566 32,372 Tons 3,847 -3 -1
Japan i 123,127 -121,305 42,418 Tons 2,903 -2 -2
Germany 1 116.011 1,984,920 76.941 Tons 1.508 -4 2
=T PUp— PR —— E—— PR P -

http://www.trademap.org/Index.aspx
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growth of countries' imports
Product: 940340 Wooden furniture for kitchens (excluding seats)

60 —
Romania &, D Q L
China Scale: 300,000 USD thousand
40 — QZSIovakia
India J
Slov:
New Zealand
20— Finland . ;Croahaspam 9/Re/p::pc of—@) L
Luxembourg \. zech Republic
‘e S5 2"
@ L
0+ = Taipei. Chinese .
'J g . > i United States of America
G ; 1 -
“"s‘:l_‘tyzed . . Hong Kong. China Malaysia
-20 — United Arab Emirates @,
Netherlands L
Russian Federation
w0 °
2
_60 T T T T T
-30 -20 -10 0 10 20
Annual growth of countries' imports
between 2012-2016, %
@ Countries Reference bubble | The bubble size is proportional S ITC
to the imported value in //~\
2016 of countries for the

selected product
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Other IT
. 940340 - Wooden furniture for kitchens (excluding ¥

Reference Material

Product

'® World

[All v

') Country
Partner | All v

E other criteria

|Exports ¥ |Trade indicators ¥ | |by country ¥ |

List of exporters for the selected product in 2016
Product : 940340 Wooden furniture for Kitchens (excluding seats)

Table Graph

Download (] ] = | =

nies

Select your indicators +

Value exported Trade balance in Annual growth in

Annual growth in

in 2016 (USD 2016 (USD_ value between_ Qquantity between
thousand) ¥ thousand) i 2012-2016 (%) © 2012-2016 (%) ?
World 6,422,005 1,237,807 0| No quantity 4 4
Germany 1 2,100,931 1,984 920| 433364 Tons 4,848 1 5
China i 1,479,717 1,339,653 403238 Tons 3,670 16 1
Italy 1 834 868 797177 140,464 Tons 5,944 1 7
Canada 1 282113 157,566 76,879 Tons 3,670 18 22
Denmark i 195,091 119,937 46,008 Tons 4,240 n 2
IMalaysia 1 154,356 133,437 42,063 Tons 3,670 7 -4
Spain 145,815 92,647 59,344 Tons 1,632 -6 5
Viet Nam 136,354 0 | No quantity 10
United States of America i 114,222 -1,533,828 31,127 Tons 3,670 -2 1
France i 90,448 -378,190 17,817 Tons 5,076 1 6
Poland i 81,671 62,527 52,233 Tons 1,564 4 5
Sweden 79,041 -14,500 32,314 Tons 2,446 -1 -2

http://www.trademap.org/Index.aspx
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Product | . . 940340 - Wooden furniture for kitchens (excluding ¥ |

J World ® Country | Turkey v

Pariner | All v |

ﬂ other criteria | Exports ¥ | |Trade indicators ¥ | |by country ¥ | |Directdata ¥ |
List of importing markets for the product exported by Turkey ir
Product: 940340 Wooden furniture for Kitchens (excluding s
Turkey's exports represent 0.6% of world exports for this product, its ranking in w
Table Graph Companies

jownload:g F‘- | =

Select your indicators =

Bilateral Value Trade Growth in Growth in Growth in

_ Ranking of
UsD exr_ts = unit = between between 2012- between W

thousand) (%) 1 — 2012-2016 (%. 2016 (%. p.a.) 2015-2016 (%, — .

i pa) i ; pa) i imports @

World 38.111 15,764 100 11,186 Tons 3,407 11 [+ -32

lrag 10,134 10,123 266 3127 Tons 3,241 3 -1 -22 LS
United States of America 4.507 4,506 11.8 455 Tons 9.905 81 51 18 1
United Kingdom 3,783 3,781 9.9 1,155 Tons 3,275 ] 14 q 7
Saudi Arabia 3,447 3,447 9 1,145 Tons 3,010 120 110 94 17
Germany 1,540 -3,351 4 448 Tons 3,438 44 47 94 "
Afghanistan 1,144 1,144 3 170 Tons 6,729 49 37 1,688 121
Romania 1.006 550 26 417 Tons 2.412 85 M3 266 36
Iran. Islamic Republic of 960 960 25 142 Tons 6,761 58 26 -58 654
Turkmenistan 583 583 18 312 Tons 2189 -23 -18 -51 127
Eres Fones 655 -38 1.7 437 Tons 1,499 70 163 -4 140
[+] [orocco G526 G526 16 25 Tons 196 A4 AG o7 A8

http://www.trademap.org/Index.aspx
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th of partner countries' imports

sorld between 2012-2016, %

Growth in demand for a product exported by Turkey in 2016
Product : 940340 Wooden furniture for kitchens (excluding seats)

60 —
Dynamic markes
Scale : 6 % of world imports
Afghanistan E9YPt *{“'“
40 . s
Uzbekistan United States of America
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Annual growth of Turkey's exports to the partner countries between 2012-2016, %
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HEDEF PAZAR BELIRLENMESI (Bilgi'Kaynakiari)

&4, Export Potential Map
411G

SPOT EXPORT OPPORTUNITIES FOR TRADE DEVELOPMENT

Home Products Markets Exporters Resources ITC Tools
EXpOft Potential Spot export potentials with  [*1t GAP CHART ...: GEO MAP ¥ ANALYZE EXPORT POTENTIALS
FOR EXPORTER
Turkey U United States of America CREE]

Iraq |
IN PRODUCT I Russian Federation
940340 Wooden kitchen ey
furniture v BEance
I United Kingdom
IO Turkmenistan
COUNTRIES ~ SUB-REGIONS Libya
i II II B8] China
X | Georgia
[ EU & West Europe V. 11 Saudi Arabia
| B

http://exportpotential.intracen.org/
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CIA — World Factbook

CENTRAL
INTELLIGENCE
AGENCY

HOME ABOUT CIA CAREERS & INTERNSHIPS

Library

THE WORK OF A NATION.
THE CENTER OF INTELLIGENCE.

Report Threats RIS Contact

y Search CIA.gov... | SEARCH

& B3 English Frangais Pycckui Espafiol More »

OFFICES OF CIA NEWS & INFORMATION LIBRARY KIDS' ZONE

Please select a country to view v

VIEW TEXT/LOW BANDWIDTH VERSION
EAQS CONTACT DOWNLOAD PUBLICATION

SELECT A REGION OR CONTINENT

Library Home » Library » Publications » The World Factbook
Publications :

cenerornesuayof - |HE VWORLD FACTBOOK
Intelligence

Freedom of

Information Act

Electronic Reading Do ABOUT REFERENCES APPENDICES

Room i WELCOME TO ‘1 REGIONAL AND WORLD MAPS

Kent Center ! FLAGS OF THE WORLD

Occasional Papers | The World Factby

i i the history, peopl¢
Intelligence Literature
geography, comm

Reports military, and transg
Related Links entities. Our Refe
o the major world re

GALLERY OF COVERS

DEFINITIONS AND NOTES

GUIDE TO COUNTRY PROFILES

GUIDE TO COUNTRY COMPARISONS

THE WORIDND EACTROOK 1ICSERS CI1ITDE



https://www.cia.gov/library/publications/the-world-factbook/
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Google Global Market Finder
https://translate.google.com/globalmarketfinder/g/index.html?locale=en

GOugle Global Market Finder |English v|

Your business Search terms Filter

Select your location: | United States v | Keyword(s): G20 v

Select your language: | English v | Learn more about global markets
P

@

Enter one keyword per line

Find opportunity

Find your global AdWords opportunity.

With Google Global Market Finder, you can find opportunities to reach over 1.9 billion customers around the world.

Go global now
Automatically translate keywords into your customers'’ language.

Geographic distribution
See where customers are searching for your product, from Albania to Zimbabwe or anywhere in between.

Estimate cost
Make the most out of your ad budget by comparing cost estimates across languages and locations.

Bl @

Learn more about AdWords for Global Advertisers »

© 2014 Google - <a href="https://services.google.com/fb/forms/globaladvertiseren’ target="_blank'>Contact Us</a> - <a
href="http://www.google.com/support/globalmarketfinder?hl=en’ target="_blank'>Help</a> - <a href="http://www.google.com/intl/en/privacypolicy.html’'
target="_blank'>Privacy Policy</a> - <a href="htips://spreadsheets.google.com/a/google.com/viewform?formkey=dEFIOENnYUFONmpjVHIXOXNOSUNraUEGMQ'
target="_blank>Send us feedback</a>


https://translate.google.com/globalmarketfinder/g/index.html?locale=en
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HEDEF PAZAR BELIRLENMESI (Bilgi' Kaynakiari)

Google Trends
https://trends.google.com.tr/trends/

Google Trends Karsilagtir

® wooden door : @® plastic door
Arama terimi - Arama terimi
Diinya Genelinde « Son12ay ¥ Tum kategoriler ¥ Google Web Arama ~

Zaman icerisinde gosterilenilgi @



https://trends.google.com.tr/trends/
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http://trade.gov/topmarkets/

§ % INTERNATIONAL Contact Us | Careers | Help | FAQs @ Find Local Export Assistance | |Zip Code » Go
- - TRADE :
%‘o. [ (TSt nggmou Search Trade.gov » Search
Taves ot * J
ABOUT ITA TRADE TOPICS SERVICES DATA & ANALYSIS PROGRAMS PUBLICATIONS PRESS

TOP MARKETS SERIES

/=) TopMarkets

N

A Market Assessment Tool for U.S. Exporters

The International Trade Administration's Top Markets Series is meant to help exporters determine their next export market by comparing
opportunities across borders. Each report ranks future export opportunities within a particular industry based on a sector-specific methodology. The
reports provide a detailed assessment of the competitiveness landscape within a sector, as well as the opportunities and challenges facing U.S. exporters

in key markets. Each report is available for download. Interested exporters can also download or view individual case studies within larger reports.



http://trade.gov/topmarkets/

This project is co-financed by the European Union and the Republic of Turkey

HEDEF PAZAR BELIRLENMESI. (Bilgi Kaynakiari)

https://www.export.gov/welcome

export.gov Search Q

Helping U.S. Companies Export

How to Export Customized Services Market Intelligence Events Trade Problems FAQs Boards About Us

TAKE YOUR BUSINESS GLOBAL

Developed by international trade experts and economists, Export.gov provides trusted market intelligence,

practical advice and business tools to help U.S. companies expand in global markets.

search market and export knowledge Q



https://www.export.gov/welcome
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http://exporthelp.europa.eu/

W

9 TRADE

* 54

European

Commission Export Helpdesk

European Commission > Trade > Export Helpdesk

Home EXpOI"t HE'pdESk Latest news
Myexport .. The European Union is the world's largest single My export New Trade Helpdesk for the
Requirements market and the Export Helpdesk is your online portal hich tarif Mediterranean region (=
i b itl Which tariffs, Do you need market

Tariffs O access It requirements and trade information for the Euromed
P f ) “t.'. “I G ) ) ) ) ) preferential arrangements region for your business? Check

SRR . In just a few clicks companies can find the EU tariffs, apply to my country & it on the new Euromed
arrangements . .
P e requirements, preferential arrangements, quotas and product? JHeildeEglf-_/_
Statistics statistics relating to imports from trade partner Checkliherel Y
About us countries. ) ) Combatting illegal fishing I=J
R oo e e Share Export Helpdesk with others: Thanks to our catch certification

esources system 30 countries have

H 5,
Requirements Share already improved their systems

_ to combat illegal fishing - see
Understanding the EU market Preferential what w;?t ddo to tack\ietullggal,
Sanitary and phytosanitary requirements arrangements Egﬁﬁfg €d, unregulate
Environmental requirements o February 2017

. ; Rules of origin
Technical requirements

Generalised Scheme of Preferences (GSP)

GSP starts Registered Exporter

Marketing standards ] - System ()
Import restrictions Economic Partnership Agreements (EPAs) Over the next few years GSP
. . . Free Trade Agreements will progressively offer
Tips & tricks on EU requirements exporters in beneficiary
Select a country: w countries to issue their own

statements nf nrinin ance thev


http://exporthelp.europa.eu/

European

Commission

http://madb.europa.eu/

Market Access Database

European Commission > Trade > Market Access database

What's new?
Export from EU
Tariffs

Procedures and
Formalities

Statistics

Trade Barriers

SPS: Sanitary and

Phytosanitary Issues
Rules of Origin
Services for SME

l Import into the EU

EU Tariffs

Other Resources

. A,

Exporting from the EU - what you need to know

about import conditions in third country markets:

Tariffs

Duties & taxes on imports of products into

specific countries

Procedures and Formalities

Procedures & documents required for customs

clearance in the partner country

Statistics

Trade flows in goods between EU and non-EU

countries

Trade barriers

Main barriers affecting your exports

Help us counter trade barriers ¥

Country trade information

Trade picture of non-EU countries, trade
relations with the EU, statistics.

Importing into the EU?

EU Tariffs
EU import tariffs

Export Helpdesk

Latest updates

01-Agu-2017 Panama Focus:
authorisation of economic
operators, fiscal registration,
genetically modified...|=|
01-Agu-2017 Belarus
Amendments as regards goods
delivered by air freight, rough
diamonds, labelling of fur..|[=

01-Agu-2017 Qatar
Nomenclature changes

News

Protectionism on the Rise, EU
Successful in Countering

Barriers =)

372 trade barriers in place
around the world, 10% increase
in 2016

26 Haz 2017

B2B and Networking

Annarbinitine andar tha B


http://madb.europa.eu/
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http://www.teknikengel.gov.tr/

SIEN T.C. Ekonomi Bakanhg
=%  Oriin Giivenligi ve Denetimi

Genel Midiirligu

Ihracatinizi nasil sortasuz gerceklestirebilirsiniz?

Teknik Engel Nedir? Teknik Engel Asma Anahtari! Guncel Bildirimler

Y

E Kimyasal Maddeler-Cevrenin Korunmasi/Ek.3

E Mercimek/Ek.1/Duizeltme.1
E Cevresel Koruma/Ek.1

3 222 2
o 22,52

y =
222 -
D T

'?7??

M

Kimyasal Urtinler/Ek.1

— -
- I Taze Ananas-Ozellikler
Ulkelerin farkl teknik dlizenlemeleri ve test/belgelendirme Avrupa mevzuatina uygun Uretilen ve belgelendirilen Grtinlerle R —
iglemleri ihracatinizi olumsuz etkiliyor mu? daha sorunsuz ihracat P
EECE Taze Havug-Ozellikler/Ek.1
Karsilastiginiz Teknik Engelleri Bildirin Ulkeler itibariyle Teknik Engeller B Taze Mango-Ozellikler/Ek. 1
—


http://www.teknikengel.gov.tr/
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https://www.statista.com/

- o
statlsta g The Statistics Portal Enter search term, .. social media
Statistics and Studies from more than 18,000 Sources .

Prices & Access | Our Services Industries Topics Digital Markets Consumer Markets Infographics

Statista - The portal for statistics

Immediate access to over one million statistics and facts

Find statistics, forecasts and studies Statista Search

Social Media Smartphone m Food Industry J§ Cosmetics Industry m
Apparel Industry § Film Industry



https://www.statista.com/
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GlobalEdge (Michigan State University) http://globaledge.msu.edu

The Economist Intelligence Unit Country Reports-http://db.eiu.com

Ulke raporlari, iilke profilleri, Consumer Goods and Retail Forecast
Energy and Electricity Forecast, Food, Beverages and Tobacco Forecast
FITA-http://www fita.org/

ABD Tarim Bakanligi: http://www.fas.usda.gov-http://faostat.fao.org/

ABD Ticaret Bakanhgi-Trade Information Center (TIC): http://www.ita.doc.gov
http://dataweb.usitc.gov/

The National Trade Data Bank (Ucretli): http://www.stat-usa.gov/tradtest.nsf

Country Library of Tradeport: Ulke profilleri http://www.tradeport.org/ts/countries/index.htm
Eurasianet Country and market information about the Central Asian countries.
http://eurasianet.org

Hollanda: http://www.cbi.nl
ingiltere: http://www.tradepartners.gov.uk

Kanada: http://www.strategis.ic.gc.ca-http://www.infoexport.gc.ca

Australian Trade Commission: http://www.austrade.gov.au/

Swiss Import Promotion Programme - http://www.sippo.ch

Japonya: http://www.jetro.go.jp

BDT Ulkeleri ve Rusya: http://www.itaiep.doc.gov/bisnis, http://www.bisnis.doc.gov
Cin: http://www.stats.gov.cn, http://www.chinaonline.com, http://www.setc.gov.cn
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HEDEF PAZAR BELIRLENMESI (Bilgi Kaynakiari)

ISTATISTIK SITELERI

« www.Eurostat.com (AB istatistikleri)

- www.statistcis.gov.uk (Ingiltere ulusal istatistikleri)
« www.statistics.bund (Almanya istatistikleri)

« www.statcan.ca (Kanada istatistikleri)

« www.insee. fr (Fransiz istatikleri)

« www.abs.gov.au (Avustralya istatistikleri)

« www.stats.govt.nz (Yeni Zelanda istatistikleri)
« www.stats.go.jp (Japonya istatistikleri)

« www.census.gov (ABD istatistikleri)

« www.stats-usa.gov (ABD devlet bilgileri)

« www.fedstats.gov (ABD)

« http://www.stats.gov.cn, www.chinaonline.com,
www.setc.gov.cn (Cin istatistik ve bilgi siteleri)
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DIKKAT! FIRSAT KACIYOR

https://www.youtube.com/watch?v=24)z36D8LKY



https://www.youtube.com/watch?v=Z4Jz36D8LKY

POTANSIYEL MUSTERILER

0000000000

This project is co-financed by the European Union and the Republic of Turkey

ithalatgi (importer)

Acente (Agent)

Bayi (Distributor)

Toptanci (ithalatciya dondsebilir) (wholeseller)
Perakendeci (ithalatciya donisebilir) (retailer)
imalatgi (fason imalat) (sub contract)

Satin Alma Kooperatifleri (buying cooperatives)
Devlet ve Kamu ihaleleri (tenders)

Lisans Anlagsmalari (licence aggrements)

Ortak Yatirnm (joint venture)
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POTANSIYEL MUSTERILER

v'Uluslararasi pazarlama genel olarak son kullanicilara
yonelik teoriler one surer
vB2C

vihracat pazarlamasi firmadan firmaya yapilir. Hedef
musteriler degisik turden firmalardir.
v'B2B
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IHRACAT PAZARLAMA ARACLARI

DOLAYLI ARACLAR DIREKT ARACLAR
REKLAMLAR, (INTERNET VE GELENEKSEL), ELEKTRONIK POSTA,
WEB SITES| GORUNTULU ELEKTRONIK iLETISIM ARACLARI (SKYPE VB.),
E KATALOG, TELEFON,
SOSYAL MEDYA- BLOGLAR-FORUMLAR-LINKEDIN FAKS, )
B2B SITELERINE UYELIK, KATALOG GONDERME,
DERGILER VE SANAL FUARLAR FUAR KATILIMI, - _ S
SEKTORDE Ki DERNEKLERE UYELIK, HEDEF ULKEDEKi POTANSIYEL MUSTERILERIN ZIVARET
SEKTOR TOPLANTILARINA KATILIM EDILMESI, _
MAKALELER VE BiLIMSEL TOPLANTILAR HEDEF ULKELERDE OFIS AGCMAK, o
SEKTOREL REMBERLERE UYELIK. B2B SITELERINE ABONELIK VE ALICILARLA AKTIF iLETISiM.
FIRMADAN FIRMAYA —BUSINESS TO BUSINESS(B2B)

v
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POTANSIYEL MUSTERILER

Ticaret Musavirlikleri Potansiyel Alici Listeleri
http://musaviredanisin.ekonomi.gov.tr/musavire-danisin/

Tradeinfo365
https:/lwww.tradeinfo365.com/

Europages
http://www.europages.com.tr/

Trademap Company Lists
http://www.trademap.org/Index.aspx



http://musaviredanisin.ekonomi.gov.tr/musavire-danisin/
https://www.tradeinfo365.com/
http://www.europages.com.tr/
http://www.trademap.org/Index.aspx
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POTANSIYEL MUSTERILER

Fuarlar ve Fuar Web Siteleri
Yabanci Ticaret ve Sanayi Odalar
Avrupa Isletmeler Ag:

B2B Siteler

Kompass

Business.com

Trade Atlas

Panjiva

Beta Companies House (UK)
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AKSIYON PLANI VE BUTCE

* Hedef pazarlarda hedef musterilere yonelik tanitim faaliyetlerinin
planlanmasi
(online pazarlama, reklam ve dagitim, fuar ziyaretleri, musteri ziyaretleri)

- Ihtiya¢c duyulan kaynaklarin temin edilmesi
(insan kaynagi, web sitesi, tanitim materyalleri, urun gelistirme, paket
ambalaj, sertifikasyon)

- Her faaliyet icin tahmini harcamalarin belirlenmesi ve ihracat hazirhik
butcesinin olusturulmasi

« Butce kalemlerine gore devlet destegi arayisi



Duydugumu Unuturum,
Gordugumu Hatirlarim,
Yaptigimi Anlarim..
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ONLINE MARKETING

https://mailchimp.com/

Campaigns Templates Lists Reports Automation ﬂ Earis v Help Q

Lominer Foreign Trade & C...

Good Morning, Fatih! Drafts v

Start your day off right with some account stats and recommendations.

Explore MailChimp
Campaigns Campaigns Campaigns
Create a Facebook Ad Campaign Define your Facebook ad strategy Free marketing automation for all
Use a Facebook ad to grow your list, Set clear goals for your ad campaign Send the right message to the right
re-engage your subscribers, or find to increase brand awareness, ROI, people at exactly the right time—for
new customers. and even subscribers. free.

About Facebook Ads Tips For Facebook Ads Read The Blog


https://mailchimp.com/
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FIYATLANDIRMA STRATEJILERI

¥ —2x+1=25
x°—2x—24=0
a=1, b=-2, c =-24
D=0b—4ac=(-2)¥ —4-1-(—24)=4+ 96 = 100
—bh++D —(—=2)++100 2+10
T T T 2.1 -T2
—b—+D - —(=2)- 100 2—-10
2a 2.1 2

—4
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FIYATLANDIRMA

Ornegin bir diizne sekerleme kutusu igin:

Endeks $

CIF Fiyat 100 29,00
Gumruk Vergisi %20 +20 +5,80
Vans Fiyati 120 34.80
Ithalatginin Kar Payi %35 +42 +12.18
Toptanciya Ulasan Fiyat 162 46,98
Toptancinin Kar Payi %25 +40 +11,75
Perakendeciye Ulasan 202 58,73
Fiyat

Perakendecinin Kar Pay1 %50 +101 +29,36

Tuketiciye Ulagan Fiyat 303 88,09
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FIYATLANDIRMA STRATEJILERI.

Talebe Gore Fiyat Kaydirma

. Yeni Urln ve yeni pazarlarda uygulanan bir stratejidir.

. Bu stratejiyi uygulayan sirket, pazarda uzun sire var olmak ister.

. Burada fiyatlari piyasanin belirlemesine izin verilir.

. Rekabet arttikca fiyatlar dogal olarak diisecektir. Bu stratejiyi uygulayan sirket,

drun fiyatini kar edebilmek icin yeterince yavas, rakipleri uzak tutmak icin yeterince
hizli disirmelidir.
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FIYATLANDIRMA STRATEJILERI;

Piyasa Slipliirme

. Basit ama kisa vadeli bir stratejidir.
. En kisa stirede en fazla kari yapip piyasadan cekilmek tizerine kuruludur.
. Bu fiyata alici bulunan klcuk pazar tikenene kadar fiyat korunur.

. Mevcut pazarda gelecek ve kalici bir firsat gormeyen sirketler kullanabilir.
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FIYATLANDIRMA STRATEJILERI.

Penetrasyon (Pazara Giris)

. Pazarin blyuk, rekabetin cok oldugu durumlarda pazardan pay almak icin
uygulanabilir.

Sirketin pazara girmesinde uzun donemli bir kar elde edecegine inanildigl
durumlarda kullanilir.

Dusuk fiyatlarla piyasada mevcut alicilarin gelistirilmesi hedeflenir.
. Genelde maliyetleri azalan endustrilerde bu strateji satislari arttirabilir.
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FIYATLANDIRMA STRATEJILERI;

Onleyici Fiyatlandirma

. Rekabeti gecersiz kilmak icin mevcut pazarda fiyatlar maliyete yakin tutulur.
. Amacg, sirimden kazanmaktir.
. Pazara hakim kalip potansiyel rakipleri caydirmak bu stratejinin hedefidir.

. Uzun donemli bir stratejidir.
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FIYATLANDIRMA STRATEJILERI;

Rakip Oldiirme

. Blyuk olcekli ve tUretim maliyetleri distk firmalar tarafindan uygulanir.

. Hedef, pazara penetre eden firmalari, fiyat disiirmeye ve pazardan cekilmeye
zorlamaktir.

. Uzun vadeli ve surekli uygulanmaz. Mevut pazarin gelismesine olumsuz etkileri

vardir.



DIS TICARETTE TESLIM SEKILLERI

-INCOTERMS 2010-

(International Commercial Terms)
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INCOTERMS HANGI SORULARA CEVAPVERIR?

® Malin miulkiyetinin saticidan aliciya gectigi kesin nokta neresi?
® Tasimayi kim organize edecek?

® Tasima Ucreti (Navlun) kime ait olacak?

® Mallariihrag ve ithal gimriginden kim gecirecek?

® Mallarin yikleme ve bosaltma masraflarini kim karsilayacak?
® Mallara yonelik zarar ve kayiplar nasil bolistlecek?

® Bu rizikolara karsi sigorta yaptirmakla kim yukimliu olacak?
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Ihracatta, bu islemlerin sorumlulugunun ve masrafinin aliciya veya saticiya ait
olmasina gore farkh “teslim sekilleri” vardir. Bu teslim sekilleri uluslararasi ticarette
“INCOTERMS” olarak adlandirilmaktadir. Incoterms kurallari temel olarak mallarin
satici tarafindan aliciya tesliminde taraflara dusen gorevleri, masraflari ve hasari
diizenler. Ihracatgi, bir iiriiniin fiyatini belirlerken teslim seklini temel almal ve teklif
ettigi fiyatin yanina mutlaka teslim seklini ve yerini (yani bu fiyatin neleri igerdigini)
eklemelidir. Incoterms kurallari bir yer veya limanin ismen belirtilmesi durumunda
islev gorur.

Secilen Incoterms kurallari mallarin niteligine, tasima sekline ve eger varsa,
taraflarin alici veya saticiya, tasima veya sigortanin diizenlenmesi gibi ilave borglar
yukleme iradelerine uygun olmalidir.

Incoterms kurallari, saticinin mallari aliciya teslim ettigi sirada satim sozlesmesi
taraflarindan hangisinin tasima ve sigorta diizenlemelerini yapacagini ve taraflardan
her birinin hangi masraflardan sorumlu olacagini belirler. Ancak bu kurallar mallar
icin 0denecek bedel veya ddeme sekli hakkinda bir diizenleme getirmez.
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Tum Tasima Turlerini Kapsayan Teslim SeKilleri

-EXW (Ex Works) : is Yerinde Teslim

-FCA (Free Carrier): Tasiyiciya Masrafsiz Olarak Teslim

-CPT (Carriage Paid To): Tasima Odenmis Olarak Teslim

-CIP (Carriage and Insurance Paid): Tasima ve Sigorta Odenmis Olarak Teslim
-DAT (Delivered At Terminal): Terminalde Teslim

-DAP (Delivered At Place): Belirlenen Yerde Teslim

-DDP (Delivered Duty Paid): Giimriik Resmi Odenmis Olarak Teslim

Deniz ve igsu Tasimalarini Kapsayan Teslim Sekilleri

-FAS (Free Alongside Ship): Gemi Dogrultusunda Masrafsiz Olarak Teslim
-FOB (Free On Board): Gemide Masrafsiz Olarak Teslim
-CFR (Cost And Freight): Masraflar ve Navlun

-CIF (Cost, Insurance and Freight): Masraflar, Sigorta ve Navlun



EXW (Ek Works)
(Belirlenen Teslim Yeri) Incoterms® 2010
iHRACATCI ISYERINDE TESLIM

3

ITHALATCI

EN AZ YUKUMLULUK

AZAMI YOKUMLULUK
TESLIM

- ZIYA VE HASAR RISKi (ALICI)

> TASIMA VE MASRAFLAR (ALICI) >
wowoe ] meoowe

[

PAKETLEME | YUKLEME | DAHILI iHRACAT TASITA NAVLUN | SIGORTA BOSALTMA BOSALTMA iTHALAT DAHILI
TASIMA | GUMRUK TESLIM MASRAFLARI | GUMRUK TASIMA
ISLEMLERI iSLEMLERI
SATICI ALICI ALICI | ALICI ALICI | ALICI AKIT ALICI ALICI ALICI ALICI

Alici Thracat Giimriikleme islemlerini Yerine Getiremiyorsa (FCA) Kullanilmali

Teslim yerini acik ve net bicimde belirlenmeli




INCOTERMS® 2010 TARAFLARIN YUKUMLULUKLERI

EXW

FCA

FAS

FOB

CFR

CIF

DAT

DAP

CPT

CIP

DDP

Kamyona
yukleme

ALICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

ihracat
Gumrik
Islemi

ALICI

SATICI

SATICI
SATICI
SATICI
SATICI
SATICI
SATICI
SATICI
SATICI

SATICI

ihracat
Liman
Tasima

ALICI

ALICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

ihracat
Limani
Kamyaon
Bosaltma

ALICI

ALICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

ihracat
Limani
Yikleme
Ucretleri

ALICI

ALICI

ALICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

ithalat
Lirmam
Tasima

ALICI

ALICI

ALICI

ALICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

SATICI

ithalat
Limani
Bosaltma
Ucretleri

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

SATICI

SATICI

SATICI

SATICI

SATICI

ithalat
Limamn
Kamyon
yiikleme

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

SATICI

SATICI

SATICI

SATICI

Hedef
Yere
Tasima

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

SATICI

SATICI

SATICI

SATICI

Sigorta

ALICI

ALICI

ALICI

ALICI

ALICI

SATICI

ALICI

ALICI

ALICI

SATICI

ALICI

Ithalat
Gumrikleme

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

SATICI

ithalat
vergileri

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

ALICI

SATICI



This project is co-financed by the European Union and the Republic of Turkey

ODEME SEKILLERI

Pesin (Advance Payment)

Mal Mukabili Cash Against Goods
veya Open Account)

Vesaik Mukabili

(Cash Against Documents)
Akreditif (Letter of Credit)

Banka Odeme Yiikiimlilugu
(BPO)

Alici ile satici arasindaki
glvenin derecesi

Malin ézellikleri
Taraflarin glicu
Maliyetler

Ulkelerin genel politikasi,
hukuklari ve riskleri

Ulkelerin ticari yapi ve
teamdulleri
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ihr ith
Odeme Sekli i::;ﬁt i tzhoallgt 2016 2016 Pay
Pay % % e
Mal mukabili 6deme 94.904] 81.247 66,5 40,9 ODEME
Pesin 6deme 15.541| 77.785 10,9 39,2 i i
\Vesaik mukabili 6deme 20.630 9.031 145 4.5 $E_!("-LERIN E
Vadeli akreditif 1.650] 9.631 1,2 4,9 GORE D|$
Bedelsiz 1.425| 8.801 1,0 4,4 Ti CARET
Ozel takas 4 16 0,0 0,0
Akreditif 8.163] 11.237 5,7 5,7
Diger* 293 829 0,2 0,4
TOPLAM 142.610| 198.577 100 100
100.000

50.000

80.000

70.000

60.000

50.000

40.000

30.000

20.000

10.000

0 ==

Ozel takas

Mal mukabili  Pesin &ddeme Vesaik mukabili Vadeli akreditif Bedelsiz

odeme ddeme

Akreditif Diger*
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ITHALATCI

: it
%ﬁh

IHRACATCI
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= MVIAL MUKABILI ODEME M

= VESAIK MUKABILI
ODEME

= AKREDITIFLI ODEME

m " PESIN ODEME m




ODEME SEKILLERININ KARSILASTIRILMASI

ODEME SEKLI | MALLARIN ODEME ZAMANI | IHRACATGININ ITHALATCININ
TESLIMI RISKI RISKI
PESIN ODEME | _
Odeme yapildiktan Yiuklemeden 6nce Yok Risk fazla
sonra
AKREDITIF Yuklemeye iliskin
ODEME dokiimanlar
Odeme yapildiktan alindiginda veya Yok (Vadeli ise kur riski | Yok (Vadeli ise kur riski
sonra akreditifin turune sozkonusudur) sozkonusudur)
gore belirlenen vade
sonunda
VESAIK Odeme yapildiktan Vesaikler bankaya ithalatgi mallar Kabul kredili disinda
MUKABILI sonra(Kabul kredili ulastiktan sonra almaktan vazgecebilir. mallarin goriilmeden
.. islemlerde odeme (kabul kredilide police | Mallarin geri gelme riski | vesaik bedelinin
ODEME yapilmadan once) vadesinde) vardir. Vadeli islemlerde | odenmesi ile talep
kur riski vardir. edilen nitelikte
olamayan mal ile
karsilanir.
MAL En riskli odeme sekli.
T Odeme yapilmadan Mal bedelinin
MUKABILI once Mallar teslim odenmeme riski vardir. Yok
ODEME edildikten sonra Mal bedeli geg

odendiginden kur riski
ile karsilasilmaktadir.
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* |hrac edilen mallarin bedellerinin 6denmesi

konusunda belirli

%etlrllmem

sartlarin yerine
nden sonra 6demenin yapilacagina

iskin bir cesit teminattir. Dis ticarette yaygin
olarak kullanilan bir 6deme yontemidir.

e Odeme sii
ve alic

recine banka itibarini katarak satici
arasinda sz konusu olabilecek

karsilikh givensizligi ortadan kaldiran bir

yontemdir.

e Akreditif de dort taraf vardir:
«  Amir (ithalatci)
e  Amir Banka (Ithalatcinin bankasi)

. Lehtar
. Lehtar

(ihracatci)
Banka (ihracatcinin bankasi)

AKREDITIF MEKTUBU -~ ORNEK FORM
Name of 1ssung bank [1) Irrevocable Number (2]
(Anmur Banka) Documentary (Bankamn Referans Numaras:)
The A B C Bank Credit 1/8578
P O Box 446
Frankfurt
Germany L
Date and place of expary [3]

Place and date of 1ssue (Gegerli Olacags Tarih ve Yer)
Germany, 15 May 2004 31 July 2004 m Dublin
[ Applicant (4] | Beneficiary [5]
(Mallann Alicisi) (Lehdar)
Kaufstadt AG Craft Ceranucs Ltd
1293 Am Werhaam Unat 5S¢, Ashnew Industnal Estate
Dusseldorf 4000 Ashnew, Country Wicklow
Germany Ireland
Advising bank (6] | Amount [7]
(Muhabur/Lehdar Banka) (Miktar)

Unated Bank of Ireland US dolars thurteen thousand one hundred and m\ only
33 Stephens Green

Dublin 12

Ireland
["Partial [ Transshipment [10] | o avd é

Shipments [9] (Aktarmal Tasuma [zm) | (Odeme Kosullan),
(Parsiyel 1zou) Allowed (x) (x) by sight p=_ \n ?\
Allowed () Not allowed ( ) ( n,,/ nn\ \/" q

Not allowed (x)

at'from: [11] P \ \
=

Loading on board dis pan htaking in ¢ Il.nzr , Aagainst the \\(nmrﬁ\\rull;ﬁuﬁr in
(Mallann Bosaltilacag: Yer ve Tanh)

Ashnew not later than 1 July 2004 _~—__ \\K( HT

For transportion to:[12] .:,{’\/ \ / \

(Mallann Nered l»~n ( )1! enileced ont Nsmung bank for 100% mvoice value
Karlsruhe ( J

[ Documents to b Ir rnlrh
(Muhabar/Lehd; qu aya u \ epbelge cler)

a  Signed cof \ercial mvou \ dublafe covenng shipment of 78 cartons of pottery cups. saucers and plate
b Packing b\ '\ dublicate
Full set of \i\ Nag. luf/ mbined transport ball of lading made to order, blank endorsed and marked “freight
prepaid”, notify the apphicant
d  Cemuficate of ongn i dublicate
e Insurance certificate for 110% mvoice value covenng Institute Cargo Clauses “A™ and War and Stnkes nsks

Documents to be presented within 16 days after the date of 1ssuance of the transport documents but within the validity

of the credit. ( Belgelenn kag giin icinde sunulmas: gerektifn)[14)

We hereby 1ssue the documentary credit in your favor. It 1s subject to the ICC Umform Customs and Practice for
Documentary Credits (1993 revision, International Chambers of Commerce, Pans, France, Publication No. 500) and
engages us m accordance with the terms thereof The number and the date of the credit and the name of our bank must
be quoted on drafts requured If the credit 1s available by negotiation, each presentation must be noted on the reverse of
thas advice by the bank where the credst 1s avalable

This document consists of () signed page (s) Name of Issuung Bank: The A B C Bank
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Satici Alici
(Lehtar , ihracatgi ) ( Amir , ithalatgi)

Satig Sézlegmesi

| =

Akreditif
Akreditif
ihbari I4 2 Bagvurusu
-3
S —
_
B= Akreditif
Ihbar Bankasi

Amir Banka
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IHRACAT’TA KULLANILAN BASLICA

ONEMLI BELGELER

» Ticari Fatura (Commercial Invoice)

» Koli Listesi (Packing List)

» Mense Sahadetnamesi (Certificate of Origin)

» Sigorta Poligesi (Insurance Certificate)

» Konsimento / Tasima Belgesi (Carrier's Declaration )
» Serbest dolasim belgeleri (A.TR, Euro-1 Forum-a)

» Akreditif Mektubu (Letter of Credit)

» Kambiyo Senedi (Bill of Exchange)'dir.
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ihracatta Kullanilan Belgelerin Akis Semasi
l SATIS SOZLESMES| VEYA

LAl } PROFORMA FATURA }

| TICARI FATURA ]

v

l KOLI LISTES| (

v

NAKLIYECININ

AKREDATIF MEKTUBU

LEHDAR BANKANIN
' TALEPLERI

SIGORTA SERTIFIKASI

GOZETIM SERTIFIKASI

-
| commusrios
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TICARI FATURA
(Commercial Invoice)

SEBAT DIS TICARETA.S.

Uzunlar Caddus Anka Sck
No18 Gl lstanbl FATURA

» Ticari fatura, uluslararasi ticarette

kullanilan en temel belgelerden birisi YD, MTR000TG Ay ;m"z"“: m‘;ﬁ
~ nn‘iﬂ- AR ;
olup ihracatgi tarafindan gt Dofon Krtasye A, ey Th: 23032008
diizenlenmektedir. b : Bl Kord ek e Lo
No: 208 Karid lstanbul
Varg Duiresi
; “ea Sidlno - OB
v fat.l.Jr?, _satlla.n. bir mallr.\ niteligi, T 5 T U L
Olcust ile birim satig fiyatini ve Koo FitAT
S d 045 | AJANDA s0ad [ 1100 50,0000
toplam bedeli gosteren bir belge .
P g g ) |TORENVEZKLEN | 200 032 10400000
olmaktadir. 209 |KLISOR Bad| 115 7500
TORLAN 75175000
8KV 1531500
TOPLAN 505500
Varazsotizylzsersanpedbinamgbes Tl dr,
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TEKLIF FATURASI

(Proforma Invoice)

PROFORMA INVOICE

5 : 3 - = For acceunt and rizk of Meszr :r.b:;v;-,n No g;!;. Seus
» Proforma fatura bir teklif faturasidir. Hig bir mali ALWASSAREQUPRENT o [eeeseT heeten
ylkimlalik yaratmamaktadir. B 00 o
Phone ;00 966 4 610 02 13 Qexworks Oron Ocrr Ocr QoTwIRs
Payment | Bark Detalls Mode of trans,
»  Bu fatura karsiligi mal sevkiyati yapilmaz ve para 6denmez. 3:,;“;‘:.& s §Ef£;'“
alidy t AR
Remarks
UNIT AMOUNT
s . . es e s as . ﬁn.l_mmzumm_nms I!HV PRICE usp |
» En onemli amaci, ihracatginin drininiin bu fatura ile Lot n mE
ithalatciya teklif edilmesidir. e sak e @ 20w
© O POAR PUMER STRY » w0 12X 0
L PN RCRING ROVENG “ "0 A0
PRECUPEZIFNG 15219 « 22038 = 0 [
PLUG HOUOMG 9 POLES I X SR 82 K93 = w0 2
» Proforma fatura, alici ile satici arasinda gercgeklesen oy w a0  tmm
anlagsmanin en pratik kanitidir. ezrtouce A mo e
} PAROF Cumrmg s : 5% am
1 a0 ) -0 L
AR Guotrn . ne 000
» Bu fatura, satici tarafindan alici adina dizenlenen ve o Vo ? oo e
yapilan anlasma ile ilgili her tarli detayr gésteren 6n were e v “w

faturadir. Malin cinsi, miktar, birim fiyati, toplam tutari,
ddviz cinsi, son yiikleme tarihi, teslim sekli, ddeme sekli
gibi her ttirli detay gosterebilir.

» Alicinin 6n hazirhk yapabilmesi icin onemli olan bu
faturalar, kesin fatura niteligi tasimaz. £X WORKS KONYAUSD 470100

CUSTOM & LOCAL TRANSPORTUSD
TOTAL USD 6T 99100

» Satis akreditifli yapilacaksa, ihracatgi proforma fatura = e e
dizenlemek zorundadir. Sales Mamnger Chrirman

| -
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KOLI LISTESI

(Packing List)

» |Ihra¢ konusu Uriinlerin ambalaji, her
bir kutu, balya veya cuvalin iginde
neler oldugu ve yiklemeye konu her
bir kolinin boyutlari ve agirhg: gibi
hususlarda detayli bilgileri igerir.

S

PACKING LIST

This packung list refers %0 mvosce no. 1321[1]

Dated 5 Augost 19

FRAGILE, HANDLE
WITH CARE-KEEP
UPRIGHT
(KIRILABILIR, OZENLE

TASIYINIZ DIK TUTUNUZ)

Quasmnry Nusnbers Comtents each Measuze each GR WT each
£l 3l 4] 18] 161

5 1.5 20 teacups green 45x40x10cm 4%8kg
b 6-10 20 teacups grev 45x0x10cm 48kg
5 1115 20 teacups brown 45x40x10cm 48kg
b 1620 20 sauvcers green 0x13x15em d4kg
S 21.25 20 saucers grey W0x15xi5cm dd4kg
- 26-30 20 saucers brown Wx15x15em 44k
s 3138 20 plates 19 green 2x21x15cm 80kg
8 3946 20 places 19 grey 2x2xi5an §0kg
8 4754 20 plates 19 brown 2x2x15em 80kg
8 55.62 10 places 26 green 30x30x20em 80kg
$ 6370 10 plates 26 grey 30x30x 20 cm $0kg
8 71.78 10 plages 26 brown 30 x 30 x 20 cm 80kg

Total no. of packages: 78 9]

Method of packing  cardboard [7)
Marks and numbers: fully addressed. sunbered 1.78 [8]

Total moeasuze: 112 cubsc metres [10]
Total pet weighe: 451 Skg [11)
Total gross wesght 522 kg (12)
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MENSEi SAHADETNAMESI

(Certificate of Origin)

Mense Sahadetnamesi, ihrag
edilecek malin  menseini  yani
uretildigi yeri, hangi Ulkeye ait

oldugunu goésteren belgedir.

Mallarin mensei, hangi ulkeye ait

oldugu, ithalatgi Ulke tarafindan
uygulanacak guimrik vergisi

oranlarini etkileyebilir. Bu nedenle
soz konusu belgeyi ithalatgi Ulkenin
talep ettigi bicimde dikkatlice ve
dogru hazirlamak ¢cok 6nemlidir.

1. Gooas consigned o (Exponer s EUSIwSs Name, Sadress. coustry) conceno. 788827
Iny
GENERALISED SYSTEM OF PREFERENCES
CERTIFICATE OF ORIGIN
2. 00005 CONSIPNE 10 (CONSINOE'S A, BONES, COury) and
FORM A
losuedin ............TURKEY...........
o (country)
J RATION
See notes overieal
3. 1aeans of Wampont and roue e & Pox emost uve
ESSE
S Pem | & Manks and | 7. Number and &nd of GOckages: Gescnption of goods | 8, Ongn * Grows 10. Nuembe
m Ders © creron wenr o date
ot package (w00 Nots o o of irecsces
overear) Quanety
004 FUGATE LUMBERING (12.5 om 0 BA
BA
10 BA

Morsy 211000 FIRMA KASES] ve YETKILI IMZA

TEOnNg country)

Place G Sate, SGNMUE Of SUTCASES MOy
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SIGORTA POLICESI

(Insurance Policy)

INSURANCE COMPANY OF MONGERRAT
28 Abbey Swreet
Hightown, Abbeyville, Mongerrat

ORIGINAL
[1] 15 Seprember 19

THIS IS TO CERTIFY that this Company has insured the goods specified bereunder, under open policy, on
bebalf of:

Mongemat Prodacers Cooperative, Abbeyville Avene
Hightown. Abbeywille, Moagenat [2]
Description of goods insured, including marks and sumbers
500 yute sacks each contaznning 25 kg Class [ new potatoes (totalling 12,500 kg)3)

» Sigortal ile sigorta firmasi arasinda lﬁ:j:’:“:;:‘;“’“’“““’ e
yapilan sézlesme uyarinca sigortaya Y ot st s e s mew ot el ok e ol o€ 3 ncke il
konu olan malin risklere karsi sigorta Sl e o s e f e g e
edildigini kanitlayan ve taraflarin hak e ke B R e Bt
ve sorumluluklarini gésteren belgedir. Couigae v reminded ot o ey os o daag b sppares, ey, o e ages, o it deay

arange for mmmediate jount survey with the Carmers before delivery 13 taken

Should amy such survey show actural Joss or damage, a clum should be 2t once lodged with the Caxmers. In mo
crcumstances should “clen” recepts be given goods are discharged i bad order except under written procest

In case of Joss or damage not apparent at the of taking delivery, notice in wniting should be given 10 the Camers
within tree days of delivery. and prompt amangements nade for 2 survey to be beld

The consignees of their Agents should claim ca the Camers for any packages which cansot be found. of on the
Port Authonites if the muzsing packageshave been discharged from the vessel

The consignees of their Agents are recommended 10 nuke themseives fanuhar with the Regulations of @ Pont
Authonities in force ar port of discharge

In the event of damage which may wvolve a claum under thas Certificate, mmmsedaste notice of suc damage should
be given 1o

Bob Kepoliki 19]

Kepolsk & Rembart. 2342 5% Avenve, New Yok, NY. 66554
TWho has have been authonzed 10 adjust 2ad 10 settle claens under thes Policy for and on bebalf of the Corporatica.
This Certificate represents and takes the place of original Policy and will, for the purpose of collecting any
claims, be accepted as showing that the holder is entitled to the benefit of such policy to the extent set forth
herein.

(Signed)
[10) For the lnsrance Company of Mong
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KAMBIYO SENEDI
(Bill of Exchange)

BILL OF EXCHANGE

Amount [1]

(Odeneosk utar)

» Kambiyo Senedi, ihracat¢i tarafindan
hazirlanan ve imzalanan, ithalatginin
odedigi veya gelecekte belli bir
sirede oOdemeyi taahhit ettigi
miktari ihracatgiya odeyecegini
gosteren belgedir.

.

Atsight pay thos Bllof Exchange o the order

TO 5] Themporter’s bank (A Bk




ATR. DOLASIM BELGESi (Movement

Certificate)

Turkiye ile Avrupa Birligi'nde serbest
dolasimda bulunan egyanin Katma
Protokol’de 6ngorilen tercihli rejimden
yararlanabilmesi icin ihracatgi (Ulke
yetkili kuruluslarinca diizenlenen
belgedir.

EUR.1 DOLASIM BELGESI (Movement

Certificate)

EFTA Ulkeleri, Turkiye ile Serbest Ticaret
Anlasmasi imzalamis olan diger ulkeler
ile ticarette ve Turkiye’nin Avrupa Birligi
ile demir celik Grunlerinde imzaladigi
anlasma kapsami drinlerin ticaretinde
dizenlenen belgedir.

€k 1. A.TR Dolagim Belgesi Omegl

e UN e
Sarean. coumm) No

DOLA$IM BELGES| (MO’VIM‘NT CERTIFICATE)

B 068298

mmmoxmmmm
ot £00en wIAh be dowi ry page
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3. Maher piedenbiny rm Ad &k Lol 4 ARTTOROYE ORTAKL Ku
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PURDPEAN l(w_nn coMMMNITY

e

Iza (Signarase)

5 beag Unew & Vg Uent
Country of exportason Courmry of Gestnanoe
TURKEY bl Yapan AQ Use
T Tapenays iy bigler 1. Gouteries
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AgaIda W2aM Dua Do
Codrads onrpmens taym [T yeharte Lubalien matarn te
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KONSIMENTO
(Tasima Belgesi)

& CMS LOGISTICS GROUP CO.,LTD.

BILL OF LADING

» Tasima Belgesi veya konsimento (Bill
of Lading):

» lhracatgi ile mallari belli bir noktadan T T
digerine tasiyacak olan tasiyic

s = 00 27 NOV 20

arasinda yapilan sozlesmedir. -
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GUMRUK BEYANNAMESI

(Customs Declaration)

GUMROK BEYANNAMES]
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Republic of Turkey
Ministry of Science,
Industry and Technology
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LOMINER
Fatih Sarac

sarac@lominer.com
0090 535 680 03 69
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